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| also like to welconme you to the 83rd issue of the "Mredyou
Newsl etter™!

Today is Tuesday, the 0Olst of My, 2003.
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The current nunber of subscribers is: 5,272

Today | have three points | would like to tell you about...

First, | asked for your opinion on naking this newsletter
available in PDF format, and | got a |ot of responses... thank
you all. )

Just adding a PDF version download link at the top of the
current newsletter is what 35% of the subscribers |iked or
didn't m nd.

24% asked for a short notice with a PDF downl oad |ink, 15% asked
for a short notice with a PDF attachnment and 9% for an online
version of the newsletter.

For those that prefer a short note with a dowl oad |ink or want
it with an email attachnment, | will give fromnow on the option
to opt-in lists for that and to opt-out the standard |ist.

If you prefer to receive just a short notice with a PDF downl oad
link, or a short notice with a PDF attachnment, please visit:
http://ww. add2i t. com news/

For those that asked for an online version, left clicking on the
PDF ink will open the newsletter with clickable links, like in
an online version. Only right clicking gives the option to
downl oad the PDF to the desktop.

BTW | went one step further with the PDF version of the
newsletter... :)

| made it brandable! What does that nean? You can now downl oad
a small branding tool at:
http://ww. add2it. coni go/to. pl?l =brander

and use it to custom ze many of the links to Add2it.com &
Add2you. comwi thin the PDF version of the newsletter with YOUR
OM Add2it Affiliate ID and / or Add2you Menbers ID.

When you pass it now around as a freebie or gift to other
peopl e... you can earn comm ssi ons!

How do you |like that? )


http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
http://www.add2it.com/go/to.pl?l=brander
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Second, | also wanted to ask you for your opinion in a
conpletely different matter..

| would Iike to offer you with the next release (soon) of the
Add2it Mailman Pro and Add2it Aut oRespond Pro scripts a speci al
bundl e offer... I amjust not yet sure how it should | ook |iKke.

Wi ch of these bundl es would you be nost interested in?

1. Marketing Bundle: Add2it Miilman Pro + Add2it Aut oRespond
Pro. ..
Price: $129 ($29 off / 18% off)

2. List Builder Bundle: Add2it Milnman Pro + Add2it Aut oRespond
Pro + Add2it ReferThem Pro..
Price: $149 ($43 off | 22% of f)

3. The Conpl ete Bundle: Add2it Milnman Pro + Add2it Aut oRespond
Pro + Add2it ReferThem Pro + Add2it CGo-To Pro...
Price: $169 ($57 off / 25% of f)

O sonething conpletely different? Please |let me know )

Third, last nmonth | announced the giveaway... and follow ng are
the first wnners... :)

Last nonths pronotion & survey entries giveaway W nners:

1st Prize: Subm ssion of an URL of your choice to up to 1182
search engines, link lists and nmulti submt sites +
Coupon for $5 off your next Add2it.com Scripts &
Servi ces order

The wi nner is: Sharon Snyder

2nd & 3rd Prize: Free to Sell 6 eBook collection incl.
possibility to get nonthly comm ssions and
upgrade to Add2you Advanced Level +
comm ssions paid for your upline + Coupon for
$5 of f your next Add2it.com Scripts & Services
order.

The wi nners are: Cor Hartenberg
Donna Sweat
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Last nonths Add2it Affiliate Program gi veaway W nners:

4th & 5th Prize: For one nonth your banner or text ad on al
affiliates index pages + Coupon for $5 off
your next Add2it.com Scripts & Services order.

The wi nners are: Robert Hamilton (nost visitors)
Joe WAddi ngton (nost sal es)

Last nont hs Add2you Program gi veaway W nners:

6th & 7th Prize: For one nonth your banner or text ad on al
affiliates index pages or Free to Sell 6 eBook
collection incl. upgrade to Add2you Advanced
Level + comm ssions paid for your upline +
Coupon for $5 off your next Add2you.com order.

The winners are: Terrence McCoy (nost visitors)
G Qgston (nost sal es)

Congratulations to all winners... :) Al winners wll receive
a separate email nessage with details.

Pl ease don't forget to join our nonthly & annual giveaway at:
http://ww. add2it. conl gi veaway. shtml or at
http://ww. add2you. cont gi veaway. sht n

K, now let's get started inmmediately ... have fun, relax and
enj oy!

Fr ank Bauer

Publ i sher & Editor of the "Mredyou Newsletter”
<mai | t 0: news@add2i t. conp



http://www.add2it.com/giveaway.shtml
http://www.add2you.com/giveaway.shtml
mailto:news@add2it.com
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2) Sponsor O This Newsletter |ssue:

(00)
R .0000-(_)--0000.---------------------- +
| Get the mailing |list managenent script that every publisher
| and webmaster needs to be successful and don't just take ny |
| word for it... read what many ot her say about it and
| get your own copy of Add2it Miilman Pro today at: |
| http://ww. add2it.com go/to.pl?l =mail man- pro |

"Essential Internet Marketing Acronyns Expl ai ned”
by Azam Corry

If you' re newto Internet marketing, the many acronyns and
abbrevi ations often used in discussions on the subject can be
confusing. To help you get up to speed quickly, here are the
nmeani ngs of the nost inportant:

ASCI| - Anerican Standard Code for Information Interchange - A
uni versal ly recogni zed set of digital codes that represent each
of the letters, punctuation marks, and ot her synbols you can
type on your conputer . What people usually nean by "plain
text."

ASP - Application Service Provider - Conpany that offers access
to software applications and rel ated services over a network or
the Internet.

B2B - Business to Business - Refers to trade between busi nesses
rat her than between busi nesses and consuners

B2C - Business to Consuner - Refers to businesses selling
products or services to end-user consuners.

Cd - Common Gateway Interface - A way web servers pass
information to and from application prograns (to process forns
for exanple). CGA progranms or "scripts" can be witten in


http://www.add2it.com/go/to.pl?l=mailman-pro
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several progranm ng | anguages, including C, C++, Java and Perl.

CPA - Cost Per Action - Cost to an advertiser for each visitor
that takes a specific action in response to an ad, such as
subscribing to an ezine, requesting a free trial, or making a
purchase. Al so used to describe advertising enploying this
nodel .

CPC - Cost Per Click - Cost to an advertiser for each click on a
pronotional link by a site visitor or newsletter reader. Also
used to describe advertising enploying this nodel.

CPL - Cost Per Lead - Advertising expenditure required to obtain
each new sal es | ead.

CPM - Cost Per Thousand - The anount charged per thousand

i mpressions (showi ngs) of an ad ("M is the Roman nuneral for
1000). Wiilst websites sell ad inpressions in blocks of 1000,
W th newsletters the nunber of subscribers determ nes the final
price. Also used to describe advertising enploying this nodel.

CPS - Cost Per Sale - Advertising expenditure divided by sales
generated to determ ne the cost to make each sale; or the
comm ssi on payable for each sale generated by an affiliate.

CR - Conversion Rate/ Ratio - The percentage of respondents to
an ad, or readers of a sales nessage that conplete the action
desired (usually maki ng a purchase, but can al so be subscri bi ng
to a newsletter, for exanple).

CRM - Custoner Rel ationship Managenent - Inproving interaction
Wi th customers through better understanding, with the ai m of

i ncreasi ng custoner satisfaction and loyalty (thus increasing
profits).

CSS - Cascading Style Sheets - Used to globally define how

el enents in a Wb page are displayed instead of relying on HTM
code in the page. Makes designs nore flexible and reduces HTM
file sizes.

CTR - dick-Through Rate/ Ratio - The percentage of website
visitors or newsletter readers who click on a particular |ink.
Used to nmeasure response to ads or sal es nmessages.

FAQ - Frequently Asked Questions - Oten used as the title of a
page on websites that answers commonly asked questions about a
product or service.
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FFA - Free-For-All Links - Wb pages that all ow anyone to add a
link back to their own website, usually in exchange for
accepting pronotional nessages fromthe FFA page owner.

PFI - Pay For Inclusion - Paying to have web pages included in a
search engi ne' s dat abase and regul arly updat ed.

PPA - Pay-Per-Action - Affiliate conm ssions where a set anount
is paid for generating a specific action, such as taking a free
trial or subscribing to an ezine. PPL, PPC and PPS are usually
consi dered as PPA

PPl - Pay Per Inpression - \Were an advertiser pays for each
di splay (inpression) of their advertisenent (usually a banner).

PPL - Pay-Per-Lead - Wiere a conmission is paid for each sal es
| ead generated by an affiliate. A "lead" is usually defined as
sonebody who signs up for a free trial, or requests further
information, etc.

PPC - Pay Per Cick - Ad sales or affiliate comm ssions where a
set anount is paid for each click on a pronotional Iink by a
consurrer.

PPCSE - Pay Per dick Search Engine - A search engi ne where the
results are conposed of advertisers who pay a fee for each click
on their listing. Using a bidding system the advertiser
willing to pay the nost is ranked highest.

PPS - Pay-Per-Sale - Wiere a conmission is paid for each sale
generated by an affiliate. The conmi ssion is usually a
percentage of the sale, although sonetines it's a fixed anmount.

RO - Return on investnent - How nuch profit is nade after
advertising and other costs have been subtracted. A neasure of
how successful a marketing canpaign is in terns of the returns
on noney spent.

RON - Run O Network - Where ads (usually CPM banners) are shown
(rotated) across the pages of the entire network of sites owned
by a conpany, or controlled by a particular advertising networKk.
Cheaper than only having the ad appear on selected sites.

ROS - Run O Site - Were ads are rotated across the pages of a
single site. Cheaper than only having the ad appear on sel ected
pages.
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SE - Search Engine - A searchabl e dat abase of pages on the Wb.
Different froman Index (like Yahoo) in that pages are not
reviewed by a human editor before inclusion.

SEM - Search Engi ne Marketing - Simlar to SEO (bel ow), and
soneti mes used to enphasize that generating quality targeted
traffic is of greater inportance than sinply obtaining high
ranki ngs. Can al so include PPCSEs and ot her search engine
adverti sing.

SEO - Search Engine Optim zation - The process of optim zing web
pages to achieve high rankings in the search results of a search
engine, in order to attract nore visitors.

SEP - Search Engine Positioning - Getting your page listed on
the search engine results page. Simlar to SEO

SERP - Search Engine Results Page - The page of listings
di spl ayed upon conpl etion of a search at a search engi ne.

SSI - Server Side Include - A way for a web server to include
vari abl e values and information froman external source into a
web page as it is requested by the browser. Uses include
automatic display of data |ike the Last Mddified date of the
page, or storing common page elenents in their own files,
enabling site-w de updates by nodifying a single file.

USP - Unique Selling Proposition - The reason why sonebody
shoul d buy fromyou and not your conpetition. The unique
benefits that your products or services offer consuners. Wat
it is that makes you special, different.

| suggest you print this article out and keep it sonewhere
handy. Refer to it whenever you're not quite sure what

sonet hing stands for, and before you know it you'll be an old
hand!

(c) 2003 Azam Corry. "Do it Better. Do it Faster. Do it Right!"

Online since 1998, Azam Corry hel ps marketers succeed. GCet Free
GQui des, Tools & Web Marketi ng Resources at:
http://NowSel | . conl ?a

Speed profits with resale rights ebooks:



http://nowsell.com/?a
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htt p:// eBookSaver. coni ?a

==> SPECI AL FROM AZAM

Subscribe Now to Biz Bits eZine & get ny Big info-packed eCourse
PLUS real -val ue ebooks 100% FREE! Just

mai |l to: Bi zBi t s@lowSel | . com

4) News & Changes At Add2it, Add2you & MI1lion-Mall:

This section will keep you updated on all inportant news and
updat es regardi ng: www. add2you. com
www. add2it.com & ww. add2it. de
ww. mllion-mall.com& ww. mllion-mall.de

Bel ow you find out about the 6 nobst inportant news & updates
during the nonth of April.

English / Englisch:

04/ 01/03 - The latest issue of the "Mredyou Newsletter" is
now online available in the back issues section at:
http://ww. add2it.com news/i ssues. sht n

04/ 10/ 03 - The X-Linking hel ps everybody page has been updated
at :
http://ww. mllion-mall.conicross. shtm

04/ 11/03 - A new script version has been installed for the
recommended resources section. Nowit's even easier
to submt your favorite resources to our index at:
http://ww. add2it.com resour ces/

04/ 22/03 - Formnow on, all referral fromAdd2it affiliates and
Add2you menbers are tracked for 25 years instead of
only one year:
http://ww. add2it.com ref/index. shtm
http://ww. add2you. com f ags. sht n

04/25/03 - If you thought that the Add2you program descri ption

has been to conplicated... check it out again, it's
explains the nost inportant part in just 3 easy
steps at: http://ww. add2you. com



http://ebooksaver.com/?a
mailto:BizBits@NowSell.com
http://www.add2you.com/track.cgi?id={--add2you$m4u--}
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}
http://www.add2it.de/
http://www.million-mall.com/
http://www.million-mall.de/
http://www.add2it.com/news/issues.shtml
http://www.million-mall.com/cross.shtml
http://www.add2it.com/resources/
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=join
http://www.add2you.com/faqs.shtml
http://www.add2you.com/track.cgi?id={--add2you$m4u--}
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Gernman / Deut sch

11.04.03 - Es wurde eine neue Skript Version fr unseren
Enpfohl ene Hi | fsquellen Bereich installiert. Es ist
jetzt fr Sie noch einfacher Ihre Lieblings
Hi | fsquell en in unserem | ndex einzutragen unter:
http://ww. add2it.com hil fsquel |l en/

"Qui ck Ways to Boost Sales in a Sl ow Econony”
by Kevin Nunl ey

These days everyone has the sanme problem Wth war updates
broadcast 24/7, people are too focused on death, violence,
political upheaval, and an uncertain future to worry about
shopping. And that's what puts the econony in its current state.

Pam a former customer of mine, had a thriving business selling
vitam n suppl ements online. Through the events that foll owed
9/ 11, her business continued to do well. But this spring
everyt hing changed. As the econony tightened and the news
focused on war, her custoners disappeared.

O course, her MI.A custoners had nothing to do with how she
was runni ng her business. She offered a broad range of products
and used various successful marketing techniques to get the word
out about her business. The drop in sales was due to external
factors. More specifically, her custoners were glued to 24-hour
war coverage that made themfeel |ike the world was about to
end.

Not much there to make people want to buy.

The | aws of physics say that what goes up nust cone down. But
when things go down, there is no conforting | aw that says they
have to conme back up. However, keep in mnd that they usually
do anyway. As a business owner, you nmust accept certain facts,
one of which is that a recession nmakes the strong stronger and
the weak weaker. The only way to survive a recession is to get
creative with your marketing, and your budget.


http://www.add2it.com/hilfsquellen/
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Here are a few ideas to help you boost your sales quickly,
regardl ess of econom c conditions, and get back in the gane as a
strong cont ender:

1. Do Sonmething Extra - No matter what state the econony is in,
people love to feel like they are getting great value at a | ow
price. Try putting together a package of popul ar products or
services for an especially |ow price, then send out an

ent husi astic email to your list of subscribers and previous
custoners. If you don't have a list, arrange a solo send

t hrough soneone el se's newsletter.

2. Exploit Market Vulnerabilities - This is the best tinme to

t ake

your conpetitors to the mattresses. Forge partnershi ps and co-
mar keti ng opportunities. Find ways to steal business from
conpetitors who are hesitating in the nmarket or wthdraw ng
their marketing until the econony shifts.

3. Take Advant age of New Opportunities - \Wien one door cl oses,
anot her one opens. Maybe it's harder to get people to buy
during an econom ¢ downturn, but as the econony dips, so do the
prices of ad space. Try buying up a |ot of commercial airtine
on one radio station for a Sunday. The prices are cheapest on
this day, and even cheaper since the recession. You can

dom nate the airwaves for a day and nake a strong inpact on an
audi ence you may have overl ooked.

New doors in your nmarket may have opened during this economc
downturn. Find out what problens businesses simlar to yours
are facing. Wat do these changes and chal | enges nean for your
prospects? New problens for your conpetitors and custoners
mean new opportunities for you.

4. Reinvent Your Business - There is an inportant | esson to be
| earned from Madonna. She keeps selling al bunms because she
reinvents herself constantly to keep people's interest.

Consi der changing the products or services you offer. | knew a
guy who switched his site selling old records to a site that
sells only John Denver nenorabilia. H s business picked up
imrediately. Is there an enthusiastic segnent of your custoner
base or audience who really want a certain kind of product or
service? Maybe your business should be geared nore to suit

t hem

You could also try giving your business or website a nakeover.
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Get a new |l ogo for your website or sign. You can get great

| ogos from gotl ogos.com for just $25. Try redesigning your
website or using a new color palette for the whole site. A new
| ook boosts excitenent for old custoners.

5. Spend Less, but Spend Wsely - Don't cut your marketing
efforts. Resist the driving tenptation to do so. Businesses
who try to save noney by elimnating marketing are weak, and as
| said before, during an econom ¢ downturn, the weak get weaker
The strong elimnate wasteful marketing dollars, but not

mar keting efforts. Track your marketing results and sinply cut
t he unproductive efforts. Find new ways to market on the cheap
and keep your nanme out there. This is the tinme to establish
mar ket dom nance.

To save nobney on goods and services you need, try bartering.
Renenber, the barter nust be win-win for both parties, so offer
sonet hing as val uabl e as what you'll be getting.

Make sure you know where every dollar you spend goes. Wen you
make a purchase, always ask yourself how it will inprove the
conpany's bottomline. WII it help to inprove sales, bring new
| eads, or inprove custoner retention? Think before you open
your wall et.

6. Cultivate Efficiency - The nore efficiently you run your
busi ness, the nore noney you can save and the faster you can
bring noney in. |If you are a service provider, ask for a
deposit before starting a job. This gives you operating noney
to survive on until the job gets done. Pay close attention to
your accounts receivable and get invoices out right away.
Deposit checks and cash i medi ately. No nore procrastinating.

Revi ew expenses fromtine to tine. Are there things you are
spendi ng on that you once thought would turn a nice profit, but
now they are no |onger naking you nuch noney? Cut them

A down econony closes a |ot of doors for all business owners,
but if you know where to | ook, and you have the right key, you
can find and open a whol e new world of doors. You never know- -
recession may be the best thing that ever happened to your

busi ness.

Promote BIGwith Kevin's Al -Qut Marketing Package. For one
af fordabl e price you get a press release with national nedia
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di stribution, your owmn article sent to 2,200 ezines, ezine ads,
and a page of expert sales copy for email or your web site. W
wite it all fresh from scratch!
http://drnunl ey. coml marketi ng pl an. ht m Reach Kevin at

mai | t 0: kevi n@r nunl ey. com or 801- 328-9006.

Each issue, we are going to post a new question of interest for
all marketers and the best answer(s) to the question of the
previ ous i ssue.

The question for the next issue:

This time | have sone very interesting questions for al
webrmast ers and entrepreneurs.

Pl ease be so kind and answer a short survey in regard to
downl i ne-buil ding groups, CA scripts and newsl etter canpaigns
at :

http://ww. add2it.com news/ nor edyou- survey. sht n

The result will be published in the next issue.

You have an interesting question you would |i ke answered?
Pl ease submt it also at:
http://ww. add2it.com news/ nor edyou- survey. sht n

The question of the |last issue:

Last issue | asked you to answer a short survey in regard to
advertising places, ezine growmh & publishers approach.

The results of the survey:

1. Where are inexpensive advertising places that pull results?
(Question submtted by: D onne Flewelling)


http://drnunley.com/marketing_plan.htm
mailto:kevin@drnunley.com
http://www.add2it.com/news/more4you-survey.shtml
http://www.add2it.com/news/more4you-survey.shtml

Moredyou Newsletter ... nore tips, training & tutorials
for webmasters & entrepreneurs. |ssue 83 - May 01, 2003

Mary Jane Brenner:
"I haven't found many. AFA ads is one.
htt p: // ww. af asol oadcoop. com’ "

Dougl as Davi s:

“"None that | can personally recommend. | placed a $45.00 ad
i n Resource-A-Day.conls ezine and although | had 176 hits |
didn't get any sales. | paid for a bottomad."

Eric McArdl e <H ghl nTheSkyy966@ol . conp:

"Look for free ezines that offer free solo ads when
subscribing. | was | ooking for sone and sonehow si gned up
with this little program and every 2 days they send you a
free ezine to subscribe to which will provide you a free solo
ad. | got tons of exposure fromthis.

Forget classified ads. That is not targeted traffic.

Forget Safelists. Again whats the use when they're deleting
your enmail and your deleting theirs w thout even considering.

GPTRE progranms are good. | bought a 5000 click thru ad from
al l yousubmtters.comw th ny earnings and | gained 300
prospects. Geat addition.

Theres also a traffic plan that | was introduced to in which
you pronote all forns of advertising (click thru, autosurf,
startpage xchange, classifies ads, viral, and banners) on one
website. Also a great way to get maxi num exposure. Enmail ne
at ejm@96@ahoo.comand | will give you nore info on this.

| have gotten plenty exposure fromfree adverti sing.
Il will not spend a dine!
Many Ezines offer Free ad swaps. Sonething to consider."”

Warren Contreras:
"My all tine favorite is Sol oAds at:
http://wetrack.it/sol oads/af.cgi 21475

| get paid 5 cents to read a few sol o-ads and when | have $2
| can send ny own out. They have been very responsive for
me. "

Jason Hillard:
"A lot of discussion can be made on this topic.

The greatest advice | can offer to soneone who is wanting to


http://www.afasoloadcoop.com/
http://wetrack.it/soloads/af.cgi?1475
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advertise is NOT to...

"Qurus' like to tout ezines as a formof advertising, and
even for paid sol o ads.

Quite frankly, you could end up spendi ng nore noney than you
actual ly make.

The absol ute best way to market is to market YOURSELF.

How?

Wite Articles.

Make your WORDS sell.

K, it's like this...

You read an ezine...you scroll through a whole bunch of ads
that you don't want to read. You eye is caught by an

| NTERESTI NG article which can offer sonme benefit to you on
*what ever * subj ect.

Once that ezine & article goes into circulation, you get MORE
exposure for YOU than you do for your business. This drives
visitors to your site to see what el se you have, apart from

the content of the article...

Bef ore you submt your article to publishers, find out their
subm ssi on gui del i nes.

Then, the next step is to wite your article and have 2
versions...a long and a short version.

Make both versions avail able via your autoresponder.

Put BOTH versions on your website, conplete with netatags and
keywords for search engines to pick up.

| had a nunmber of hits to ny site | ast week purely from
search engi nes.

To enable you to wite articles AND get traffic, please go to
this site and grab yourself a copy of this book -
http://ww. cashcreations. comwordsintotraffic”

W Karl Heim


http://www.cashcreations.com/wordsintotraffic
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"Good Question. Especially in todays econom c environnent.
Over the last 3 yrs. Adland has maintained a relatively
steady bottomline, for me anyway ( free or pro )
htt p://ww. adl andpr o. com adl and. asp?ref =19187"

Ti mot hy Val enti ne:

"I like using pay per click sites that are partners with the
"m nor or secondary' search engines. These sites can provide
click throughs for as low as a few cents per click. Mich
cheaper than the big boys."

Shar on Snyder :
"Massi ve passive advertising machi ne
http://10000hi ts. net/default.aspx?User| D=280699

The set up of this programtakes sone tinme but provides a
centralized group of advertising areas. It has saved ne al ot
of time that | used to spend junmping all over the web for
advertising spots. AND you are paid $5.00 for joining."

Coment s:

Thanks for your input... even if many submtted their
reseller links, |I understand that in this area 99% of
t he busi ness have an affiliate program

If you are trying any of those services where there
is an affiliate |ink above, just read that pages and
decide if this is something you would |ike to do.

My personal favorite for an inexpensive adverti sing
pl ace i s Google AdWrds at:

htt ps://adwor ds. googl e.com (notice -> no affiliate
link) ;)

Conpared to other advertising nmethods, | know that
the visitors is really interested in the keyword
phrase that | bed for. Just make sure that you don't
bed on very general keyword phrases.

O course before using any paid advertising source,
you need to carefully cal culate, how much you can
spend and STILL be in profit...

If e.g. you make one the average 1 sale for every 200
visitors to your site and each sale gives you $40 in
profit (after expenses), then you should stay well

bel ow $0. 20 per click to your site.


http://www.adlandpro.com/adland.asp?ref=19187
http://10000hits.net/default.aspx?UserID=280699
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2. Wat's the greatest way to grow ny opt-in eZine fast with
qual ity readers?
(Question submtted by: Codrut Turcanu)

Mary Jane Brenner:
"Ofer a really good freebie for subscription.”

Dougl as Davi s:

"Swap or pay for ads in other popular ezines. Don't give away

freebies for subs - no quality there."

Eric McArdl e <Hi ghl nTheSkyy966@ol . conp:
"PERM SSI ON BASED EMAI L MARKETI NG. Look on Classified ad
boards, see soneone that posted an oppurtunity pertaining to
yours, enail them about your opp and how you found them and
than at the end put:

P.S Please feel free to send your biz opp to ne

Good t hi ngs:

1. Another enail to add onto your list and pronote to (don't
spam

2. You will be receiving offers fromthemthat will be useful

to you, beleive nme, their not on your list for nothing!

BTW Perm ssion based email marketing. Awesone tactic.
went through hundreds of different ad places and asked
perm ssion to exchange biz opps with one another. |
added 200 people to nmy list with this technique.

Ezines = Targeted Traffic... People don't subscribe to

ezines for no reason, they want | NFORVATI O\ Publ i shing

your own ezines al so give you the oppurtunity by making
noney for selling advertising (only if you have a good
anount of subscribers).”

Warren Contreras:
"Get a few thousand others to help build a list to offer it
to. http://opportunity.comr/wifm

BTW | included referral |links here because | truly feel the
answers are correct and hel pful. Soneone shoul d get
credit for the referrals.”

Jason Hillard:
"Depends on your target audience...


http://opportunity.com/r/wiifm
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Try this for starters -
http://ww. subscri ptionrocket.com cgi-bin/r.cgi?r=2805

Sign up for free and put their javascript into your nost
vi sited pages.

Secondl y, make your ezine available to an ad-swappi ng
net wor k, such as -
http://ww. nyw zar dads. com cgi - bi n/ra. cgi ?adm ni d=253& d=2239

Thirdly, swap ads with other publishers that directly
*conpete* with your newsletter. Wiy? So you get simlar
*target ed* readers.

Fourthly, make sure it is easy to subscribe on your website
and prom nently displayed. Side bar AND at the top and
bottom of ALL your pages.

Fifthly, use pop-up subscriber attractors.

2 forns -

1) java alert subscriber box

2) entry and/or exit pop-up for visitors, BUT nmake sure you
add sonet hing of *value* to the subscribers...”

Ti not hy Val enti ne:
"One way to grow an opt-in list is through pronotions - Free
advertising and the like. Quality readers? There your
dealing with percenages in mnmy opinion."

Comments: You m ght have noticed, that | try a conpletely
different approach to build a list of quality readers
| i ke you are (hey, you are reading this point, so |
know you are a quality reader) :)

First, | don't offer free ads or solos for people to
subscribe, but | offer a quality software product..
Add2it Postlt Free.

Second, | try to nmake the newsletter as interesting
as possible for the readers (e.g. giveaway, articles,
only one sponsor ad, question & answers,
recommendati ons, PDF version etc.).

| personally prefer 1,000 quality readers than 10, 000
peopl e that delete the newsletter full of ads as soon
as it arrives.


http://www.subscriptionrocket.com/cgi-bin/r.cgi?r=2805
http://www.mywizardads.com/cgi-bin/ra.cgi?adminid=253&id=2239
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3. What is the best way to approach ezine publishers who don't
post their article subm ssion guidelines?
(Question submtted by: Virgi nia Reeves)

Mary Jane Brenner:
"Be straightforward. Enmail them and ask!"

Dougl as Davi s:
"Send an enmail and ask for their guidelines. Remnd themto
include the link in their ezines and web page."

Eric McArdl e <H ghl nTheSkyy966@ol . conp:
"Personal ly contact them and ask them Tell them about your
article and your experience and the reason why you want the

article published. |[If you have a good reason, and its
hel pful and free, than al nost 99% of ezine publishers wll
publish it for you. It's nore exposure to them right? If

your article will give the ezine a good nane, they wl|
publish it for the sake of boosting their subscribers.”

Warren Contreras:
"Send them an email asking what to do with your resune
i ncl uded. "

Ti mot hy Val enti ne:
"As a newsletter publisher, | would enjoy getting a sinple
email. | can not speak for others."

Mal Robertson:
"Don'"t! If they don't publish guidelines |eave them al one and
use those that do."

Comments: | also believe that a short, straight to the point
email to the publisher is fine. As long as they
didn't say, that they DON T accept articles, nost
likely they just didn't think of posting their
article guidelines yet.

If your email is short and to the point AND does not
contain 95% ads, you don't risk anything. :)
4. Are you a subscriber of the Mdiredyou newsletter?

Yes - 90.91%
No - 0.00%
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Don't know - 9.09%

Whenever we find a great product or service and tested it inside
out, this will be the place where you will hear about it.

I f you know about a great product or service that you have
already tested inside out, please |let ne know about it. Also if
you own a great product or service, send a sanple and a detail ed
description what makes it so great to:

<mai | t 0: news@dd2it. conp

Again... only if we believe after testing it inside out that
this product or service is really of a great value, it can be
mentioned right here.

This issues recommended product: Under QCath
htt p://underoat h. add2i t. com

When | bought Stephen A Pierce's ebook "Under QGath - The Truth
THE WHOLE TRUTH and Not hi ng But The Truth About | NTERNET
MARKETI NG' on the 12th of March, | didn't even read the ebook
ri ght away...

As you m ght renenber, | had been very busy rel easi ng updates
for several of ny scripts at that time. It took nme about a
week until | started reading the 206 pages PDF ebook.

It contains a huge anmount of valuable information for online

busi ness owners, but also for those that want to earn a could
income through affiliate programlike |I offer themat Add2it.com
and Add2you. com

Let me tell you about ny own experience with just one snal

part of the ebook. Wat | read from page 124 to page 150 hel ped
me to get the nunber 1 spot for four keyword phrases on

www. nsn. com  www. hot bot . com  www. about . com www. | ooksmart. com
WMV overture.cometc. within 72 hours!



mailto:news@add2it.com
http://underoath.add2it.com/
http://www.msn.com/
http://www.hotbot.com/
http://www.about.com/
http://www.looksmart.com/
http://www.overture.com/
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Unbel i evabl e, but true... check it out:

automatic foll omup script
automatic foll ow up script
foll omup script

- newsl etter publishing script

How i s that possible you ask? Sinply by following the step by
step instructions on that 26 pages of the ebook and by
submtting ny pages to Inktom.

| am sure you have heard about this anazi ng ebook already

before, but if you haven't bought it yet, I can 100% r ecommend
you to do it... you are mssing big tine.

By the way... | didn't build ny pages follow ng the guidelines
in the book manual ly, but used a smart little software tool
todoit... | actually tried two different tools.

1. SP Generator from Armand Mdrin, avail able at:
http://ww. add2it.con go/to. pl ?l =spg

2. SP Creator from Carlos Martinho, avail able at:
http://ww. add2it.com go/to. pl?l =spc

First | bought the product recomended by Stephen A Pierce,
SP Generator... | tried it and it was easy to use and absolutely
did what it is supposed to.

Wiy did | buy the second product, SP Creator? Well, | first
downl oad the free trial version. Wuen | tried it, | noticed
that it had a couple of neat features, that SP Generator doesn't
have.

But the reasons, why | recommend it to you now are sinply these:

a) Most inportant: | got a better result with the created
pages... let ne give you an exanple in a mnute.

b) Plus it costs 60% ess!

When | first submtted one of ny pages that | generated with the
SP Generator to Inktom for the keyword phrase "mailing |ist
script", this page got ranked 16 out of 747,388 pages. Not bad,
but I was wondering if | could inprove that.


http://www.add2it.com/go/to.pl?l=spg
http://www.add2it.com/go/to.pl?l=spc
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So | tried creating that page with SP Creator, and 48 hours

| ater that page got ranked 7 out of 747,388. Mich better, isn't
it?

BTW Just these tools alone won't nake you under st and
everything the Under QGath ebook explains, but it will save you
tons of work on inplenenting one of the ideas that you | earn

t hrough t he ebook.

Summary - | highly recomrend to check out Under Cath ebook at:
htt p: //underoat h. add2it. com

A qui ck update on | ast issues recommendation - i Downline:

Currently | have a downline of 206 nmenbers and earned $317.55. ..
and all that after only 40 days... | still highly reconmend to
check out iDownline at: http://idownline.add2it.com

8) Newsletter Notes & Policies:

a) Please feel free to forward this newsletter in its entirety
to your friends and associates. This information may not be
el ectronically or otherwi se transferred for any other reason.
Al'l rights reserved.

BTW | made the PDF version of this newsletter brandabl e!
What does that nean? You can now downl oad a small
brandi ng tool at:
http://ww. add2it. coni go/to.pl?l =brander
and use it to custom ze many of the links to Add2it.com
& Add2you.comwi thin the PDF version of the newsletter
with YOUR ONN Add2it Affiliate ID and / or Add2you
Menbers | D.

When you pass it now around as a freebie or gift to other
people... you can earn conm ssi ons!

b) Privacy statenent: Your nanme and email address w |l never
be traded or sold with any third party.


http://underoath.add2it.com/
http://idownline.add2it.com/
http://www.add2it.com/go/to.pl?l=brander
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To subscribe to the "Mdredyou Newsletter" visit:
http://ww. add2i t. conm news/
or send an email to: <mailto:subscribe-miu@dd2it.conp

By standard you will receive a pain text email newsletter
with a PDF version download link in it.

If you prefer to receive just a short notice with a PDF
downl oad Iink or a short notice with a PDF attachnent,
pl ease visit: http://ww.add2it.conm news/

When you subscribed you supplied the foll ow ng data:
First name:

Last nane:

Ermai | address:

To edit your nane, please visit:

http://ww. add2it. conml nmp/ ed. cgi ?ndu="enai | »

(Repl ace "emai | wth your enail address)

To unsubscribe fromthis free newsletter please click here:
http://ww. add2i t. com mmp/ unsub. cgi ?ndu="enai | »

(Repl ace "emai | with your enmil address)

or send an email to: <nmilto:unsubscribe-mu@dd2it. conp

To receive a back issue of the "Mredyou Newsletter”,
pl ease download it fromthe newsletter section at:
http://ww. add2i t.com news/i ssues. sht m

Disclaimer: Wile | believe that the sponsors ezine
advertisenment is ethical, | cannot be held responsible for
any clainms made by third-party advertisers.

If you would like to be the sponsor of next nonth’s issue,
pl ease send an email to the autoresponder at

<mai | t 0: news- sg@dd2i t. conp.

You will receive the "Sponsorship Guidelines" by email.

O sinply visit: http://ww. add2it.conl news/ order. shtm

If you'd like to wite an article with tips, a training
article or a tutorial for webnmasters or entrepreneurs,

pl ease send an enanil to the autoresponder at

<mai | t 0: news- ag@dd2i t. conp.

You will receive the "Author's Guidelines" by email.

O sinply visit: http://ww. add2it.conm news/ news-faq. sht n

| welcone all coments, questions, tips, news, topic


http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
mailto:subscribe-m4u@add2it.com
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
mailto:unsubscribe-m4u@add2it.com
http://www.add2it.com/news/issues.shtml
mailto:news-sg@add2it.com
http://www.add2it.com/news/order.shtml
mailto:news-ag@add2it.com
http://www.add2it.com/news/news-faq.shtml
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suggestions and other material related to tips, training and
tutorials for webnasters and entrepreneurs.

Pl ease submt your material for publication to:

<mai | t 0: news@dd?2i t. conf?Subj ect =Publ i cati on>

k) To review "Frank Bauer's Choice", which just may be the
ri ght conpany for you, send an email to ny autoresponder at:
<mai | t o: franks-choi ce@dd2it. conp

I) If you would like to cross |link your web-page to "Frank
Bauer's $1, 000,000 Web-Mal|" @http://ww. mllion-mall.comto
i ncrease our Web-Traffic please read the instructions on ny
web page at: http://ww. add2it.con go/to.pl?l =mdu-crosslink

Mor edyou Newsl etter http://ww. add2it.com news/
Publ i sher & Editor: <mai | t 0: news@dd2i t. conp
Mai | i ng Address: August - Si evers-Ri ng 15, 24148 Kiel, Gernany

Voi ce+Fax: +1-413-403-2654 Voice: +49-431-723536 | CQ 8036878
More contact information at: http://ww. add2it.com contact. shtn

Does your website need nore traffic? Get your website submtted
to up to 1182 search engines & directori es! Guar ant eed!
Visit: http://ww. add2it.configo/to.pl?l =ndu-noretraffic

Are you still searching for... ? Amazing lists of resources and
the best sites to shop. The best of & about network marketing
and ot her resources. How to build your traffic & your business.
You will find all this and nore at: http://ww. mllion-nmall.com

(©C) 2003 by Frank Bauer (except as noted)


mailto:news@add2it.com%3FSubject=Publication
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